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Prohibition of sale of alcohol to the young has been UK law for many years

Drinking alcohol in the pub was seen as a ‘rite of passage’ — there was a tolerance of
infringement of the law by society

However, changes in economic and social factors prompted tougher Government enforcement
of the law on underage sales

The pub industry embraced this change with the introduction of the BBPA’s Challenge 21
campaign to increase awareness of the law in this area

Challenge 21 helps pubs to ensure that they are serving alcohol to those over 18 years of age,
by checking photo ID of customers who appear to be under 21

Pubs turn away one million under 18s a month
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Since 2008, the BBPA Commitment has been implemented
on a range of levels

Challenge

If you are
lucky enough

For pub operators this includes conferences, website display,
distribution of posters to member companies and individual pubs

to look under 21
you will be asked to prove
that you are

over

Over 500,000 posters distributed through pubs, pubwatches,
police and local authorities

€8.1million spent on promotion and training when you buy alcohol

you are committing s Bhotocid i

maximum visibility of the campaign in the pub industry an offence if you . .

« Passport
3ttempt {e] bUY = Proof of age cards bearing
alcohol

the PASS hologram

BBPA has highlighted the campaign in the trade press to ensure S :rm?::"“"" e

Educated local and national government on the campaign __
through meetings, conferences and seminars DRINKAWARECOUK  BEERANDPUE.COM g

Member of PASS scheme (proof of age cards)
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Source: UK Ministry of Justice

¢ The results Of the campaign for the Successful prosecutions for selling to under 18s

first reporting period were good 1997-2008
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* The same survey showed managed pubs 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

showed 68% displayed Challenge 21 posters

had Challenge 21 posters in 93% of venues

* YouGov poll of 18-24 year olds indicated that 91% of young people are aware of the Challenge
21 scheme



Problems — Mandatory Code, Challenge 21 can be a legal
requirement under UK law

Therefore commitment must lapse as no longer voluntary

BBPA still in strong support of Forum aims — new commitment
looks at increasing awareness of alcohol units and responsible
consumption patterns in the on-trade



This paper was produced for a meeting organized by Health & Consumers DG and represents the views of its author on the

subject. These views have not been adopted or in any way approved by the Commission and should not be relied upon as a statement of
the Commission's or Health & Consumers DG's views. The European Commission does not guarantee the accuracy of the data
included in this paper, nor does it accept responsibility for any use made thereof.



