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BEUC work on nutrition 

 41 independent consumer organisations 
across the EU 

 

 Nutrition is a key priority for BEUC  

 

 BEUC activities: 

 

 Monitor changes in terms of labelling, 
marketing practices and food composition 

 

 Report back on effectiveness and relevance of 
industry and MSs commitments to improve 
people’s diet 

 

 Advocate for best practices to be extended 
across the EU (e.g. trans fats Regulation) 



Last year to help consumers make healthier and more 
informed food choices we … 

 

… asked policy-makers to: 

 

 Set nutrient profiles 

 Provide guidance on portion sizes 

 End special treatment for botanical claims 

 

… recommended: 

 

 The use of colour-coded nutrition labels 

 
 

A year on: where do we stand? 



 

 

 
 

Nutrient profiles  

 No nutrient profiles; no consultation and no proposal 

 

! Their relevance is now questioned in EC’s Roadmap ! 

 

Portion sizes 

 No guidance published; not considered a priority for EC 

 

Botanical claims 

 Exemption for botanical claims to pass EFSA’s evaluation 
remains 

 

! Need to have a strict scientific evaluation of the claims now 
questioned in EC’s Roadmap ! 

A year on: where do we stand? 









Why colour-coded schemes? 

What do we know? 

 

• Today’s labels remain difficult to read and interpret 

 

• ‘Better for you’ labels are not always well understood and have 
limited benefits 

 

 Irrelevant to help spot high levels of salt, sugar or saturated fat 

 

What is needed? 

 

• Interpretative elements that help consumers compare similar 
products in the same category at-a-glance 

 

• Particularly useful for processed foods which are usually the one 
with high levels of sugar, salt and saturates  

 

 



Food marketed to kids more 
unhealthy than food marketed to 
adults 



BEUC demands 

 We want nutrient profiles 

 

Prominently displaying claims on the FOP of HFSS foods (because of some added 
vitamins) misleads consumers into thinking that low-nutrient food is healthy. 

 

 We want botanical claims to go through EFSA scientific 
assessment 

 

Consumers should not be duped by unscientific claims promising health miracles.  

 

 We want colour-coded schemes 

 

It is not enough to stamp healthier products. Without colour-coded labels low-
nutrient caloric food will not be easy to spot by consumers.  

 

 We want obvious and realistic portions on package 

 

Labelling can only be helpful if it refers to reliable portion sizes. 

 

 

 

 

 

 

 

 



Labelling alone is no silver bullet 

Make healthier and more informed food choices 
requires a package of measures beyond better 
labelling including: 

 

 The development of healthier food 
products (across all ranges of products and 
all categories) 

 

 Regulation governing the marketing of 
HFSS foods to children 

 

 Changing our food environment into one 
that makes the healthy choice the easy and 
the preferred choice (HFSS food available at 
check outs, special offers, etc.) 
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