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Overview monitoring and evaluation We Love Eating project 
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Target groups 

Younger children  
0-9 years old 

Parents are surveyed 

Youngsters  
10-16 years old 

Pregnant women 
For the target group of 

pregnant women,  

also the responses from 

women who recently 

gave birth  

(baby < 6 months) have 

been included 

Seniors 
60 years and older 



5 

Seven implementation cities in seven EU Member States 
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We love Eating project 

Scope post evaluation 

 

 

Post evaluation 

Post evaluation of the communication 

Recognition 

Likeability 

Buzz 

Evaluation of materials 

Overall project evaluation 

6 Messages 
1. Enjoy drinking water 

2. Enjoy colourful fruit & vegetables 

3. Enjoy physical exercise 

4. Enjoy eating together 

5. Enjoy cooking 

6. Enjoy shopping for a healthy meal 

5 Dimensions 

1. Behaviour (current behaviour) 

2. Awareness (understanding benefits of a healthy diet) 

3. Knowledge (self-assessment, confidence) 

4. Attitudes (enjoying) 

5. Intentions (future behaviour) 
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Achieved sample (Target sample 800 children, 800 pregnant women, 800 seniors) 

Target group 

Young 

children 

0-9y 

Youngsters  

10-16y 

Pregnant 

women 
Seniors 

Total 

  

N % N % N % N % N % 

Bradford (United Kingdom) 70 93% 73 97% 74 49% 62 41% 279 62% 

Granollers  (Spain) 53 106% 53 106% 111 111% 95 95% 312 104% 

Roncq (France) 29 116% 44 176% 21 42% 58 116% 152 101% 

Deventer (Netherlands) 28 56% 13 26% 60 60% 75 75% 176 59% 

Poznan (Poland) 96 128% 27 36% 171 114% 156 104% 450 100% 

Cluj Napoca (Romania) 65 87% 77 103% 142 95% 185 123% 469 104% 

Banskà Bystrica (Slovakia) 50 100% 61 122% 102 102% 107 107% 320 107% 

Total 391 98% 348 87% 681 85% 738 92% 2158 90% 
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Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 
Banská 

Bystrica 

Parents 0-9y N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

Pregnant women N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

Older people N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

Parents 0-9 year 

olds 

Unemployed/ looking 

after the home 
9% 21% 9% - 7% 13% - 4% 

Left school before 16 1% 1% 2% - 4% 1% - - 

Education level 

(none/primary/ lower 

secondary) 
2% 4% 6% - - - 2% - 

Net income below 

country average 
18% 2% - 17% 8% - 40% 

Pregnant women 

 

Unemployed/ looking 

after the home 
9% 18% 13% - 3% 11% 3% 6% 

Left school before 16 0% 3% 1% - - - - - 

Education level 

(none/primary/ lower 

secondary) 
3% 3% 10% - 3% - 3% 1% 

Net income below 

country average 
24% 18% 14% 8% 8% 17% 28% 

Older people 

 

Left school before 16 3% 6% 12% - 4% 3% 0% 1% 

Education level 

(none/primary/ lower 

secondary) 
15% 34% 39% 24% 9% 4% 9% 7% 

Net income below 

country average 
25% 19% 53% 57% 52% 4% 15% 18% 

Vulnerable groups 
The table below presents the proportion of respondents who can be considered vulnerable from an occupational status 

(unemployed or without occupation/looking after the home) or educational point of view (left school before age 16 or a lower 

education level) or with a lower net income than the country average. 
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Profile – Participation 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

Parents 0-9y N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

Youngsters n=174 n=14 n=40 n=20 n=6 n=8 n=53 n=33 

Pregnant women N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

Older people N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

Parents 0-9 year 

olds 

Participated before in the 

survey 
29% 19% 9% 0% 43% 8% 95% 30% 

Awareness We Love Eating 55% 32% 83% 52% 61% 20% 98% 68% 

Participated We Love Eating 5% 1% 17% 10% 4% 1% 3% 6% 

Youngsters  

10-16 year olds 

Participated before in the 

survey 
26% 33% 0% 45% 8% 19% 43% 10% 

Awareness We Love Eating 55% 27% 85% 54% 54% 30% 70% 54% 

Participated We Love Eating 13% 3% 38% - 15% - 27% 2% 

The table below presents the proportion of respondents per target group who;  

• Participated before in the survey 

• Have awareness of We Love Eating 

• Participated in an activity of We Love Eating 
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Profile – Participation 

The table below presents the proportion of respondents per target group who;  

• Participated before in the survey 

• Have awareness of We Love Eating 

• Participated in an activity of We Love Eating 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

Parents 0-9y N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

Youngsters n=174 n=14 n=40 n=20 n=6 n=8 n=53 n=33 

Pregnant women N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

Older people N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

Pregnant women 

 

Participated before in the 

survey 
14% 7% 13% 19% 25% 15% 6% 25% 

Awareness We Love Eating 49% 13% 92% 76% 28% 15% 85% 40% 

Participated We Love Eating 10% 1% 23% 19% 3% 4% 18% 4% 

Elderly  

 

Participated before in the 

survey 
40% 13% 7% 36% 17% 29% 83% 46% 

Awareness We Love Eating 63% 18% 68% 60% 26% 56% 99% 62% 

Participated We Love Eating 9% 5% 30% 5% 7% 4% 2% 17% 
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Interpretation results  

Post evaluation 
The post evaluation report contains overall results evaluating the We Love Eating project. 

When interpreting the results please keep the following in mind. 

 

 

 

• Significant differences:  

Between cities: Significant differences are always between the total and the cities 

results. 

 

 

 

 

 

Because results on a base has is less than 20 respondents are unreliable, there are no 

significant differences indicated for these results. 

 

 

 

Significant higher compared to total 

Significant lower compared to total 

XX% 

XX% 
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YOUNG CHILDREN 
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22 years in Bradford 

23 years in Granollers 

22 years in Roncq 

22 years in Deventer 

25 years in Poznan 

24 years in Cluj Napoca 

22 years in Banská Bystrica 

Profile – Parents of the young children (1) 

4% 

4% 

11% 

76% 

5% 

1% 

Single

In a relationship

Living together with partner

Married

Divorced

Widow / widower

Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=70 N=53 N=29 N=28 N=96 N=65 N=50 

4% 14% - - 4% 2% 2% 

4% 3% - 21% 4% 3% - 

11% 11% 15% - 29% 11% 3% 

76% 69% 74% 79% 61% 81% 86% 

5% 1% 11% - 4% 1% 9% 

1% 1% - - - 1% 0% 

The average age of the parents when they 

left school is 23 years 

Young children 

Post evaluation survey n=391 



15 

Profile – Parents of the young children (2)  

61% 

17% 

1% 

1% 

0% 

3% 

5% 

6% 

1% 

6% 

Working full-time

Working part-time

Full time student

Retired

Unable to work through illness

Unemployed / seeking
employment

Maternity leave

Looking after your home and/or
family

Living on independent means
(not seeking employment)

Other

Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=70 N=53 N=29 N=28 N=96 N=65 N=50 

32% 75% 69% 18% 50% 95% 82% 

43% 13% 17% 61% 7% - 2% 

1% - - 4% 1% - - 

- 2% - 4% - 2% - 

- 2% - - - - - 

6% 4% - - 5% - - 

1% 0% - - 15% - 6% 

16% 4% - 7% 7% - 4% 

- - - 4% 1% 2% - 

- - 14% 4% 14% 2% 6% 

Occupational status 

Young children 

Post evaluation survey n=391 
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Behaviour 

Fruit Vegetables 

26% 

39% 

15% 

14% 

4% 
2% 

34% 

38% 

14% 

9% 
3% 1% 

never

less than once a week

1-2 times a week

3-4 times a week

5-6 times a week

every day

at least 2 portions a day

Young children 

Post evaluation survey n=391 
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Behaviour 

Glass of water Exercising 

35% 

28% 

35% 

2% 

Not active

Somewhat active

Moderately active

Very active31% 

28% 

30% 

7% 
2% 3% 

never

less than once a day

0-1 times a day

2-3 times a day

3-4 times a day

5 or more times a day

Young children 

Post evaluation survey n=391 
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Behaviour 

Eat with family or friends Eat fresh cooked meal 

49% 54% 

27% 

34% 

17% 

10% 
5% 2% 1% 0% 
0% 

1% 

never

less than once a week

1 day a week

2-3 days a week

4-5 days a week

6-7 days a week

Young children 

Post evaluation survey n=391 
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TOP 2% 
(agree/strongly agree) 

Awareness | Benefits of water 

87% 

62% 

61% 

Water is thirst-quenching

Child likes the taste of water

Makes my child feel healthier

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

87% 87% 94% 97% 96% 96% 66% 77% 

63% 59% 77% 48% 57% 70% 60% 56% 

61% 62% 75% 86% 36% 55% 66% 47% 

Young children 

Post evaluation survey n=391 
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Awareness | Benefits of fruit & vegetables 

88% 

83% 

79% 

70% 

75% 

70% 

Contain a lot of vitamins and
minerals

Fruit is an easy and quick
snack

Gives my child energy

Child likes the taste

Prevents child from getting ill

Makes my child feel healthier

TOP 2% 
(agree/strongly agree) 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

88% 97% 92% 86% 96% 97% 74% 69% 

83% 94% 79% 79% 82% 94% 77% 60% 

79% 86% 85% 55% 93% 85% 75% 63% 

70% 79% 62% 45% 71% 82% 72% 56% 

75% 89% 83% 31% 82% 84% 77% 47% 

70% 83% 74% 61% 71% 63% 77% 60% 

Young children 

Post evaluation survey n=391 
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88% 

81% 

Home cooked meals are
healthier for my child

Home cooked meals taste
better

Awareness | Benefits of fresh cooked meals 

TOP 2% 
(agree/strongly agree) 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

88% 96% 92% 93% 85% 97% 78% 70% 

84% 89% 83% 90% 81% 89% 80% 71% 

Young children 

Post evaluation survey n=391 
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Awareness | Benefits of sharing meals 

         with family or friends 

TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

Shared meals are a great family bonding 

experience 87% 94% 89% 79% 93% 98% 83% 62% 

Sharing a meal allows my child to learn 

social manners 84% 94% 92% 90% 86% 86% 82% 57% 

Shared meals are an opportunity to talk 

to each other 88% 99% 94% 90% 86% 98% 80% 58% 

Shared meals are an opportunity to see 

my children 85% 94% 87% 86% 93% 86% 83% 68% 

Sharing a meal is enjoyable 
77% 91% 85% 79% 89% 63% 82% 63% 

It’s easier to make one large amount of 

food 66% 91% 53% 59% 71% 52% 82% 53% 

It’s cheaper to make one large amount 

of food 70% 91% 57% 69% 82% 58% 82% 58% 

TOP 2% 
(agree/strongly agree) 

Young children 

Post evaluation survey n=391 
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Awareness | Benefits of exercising 

  Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

Exercise makes my child feel better 82% 94% 81% 86% 89% 89% 75% 56% 

My child can sleep better after exercising 77% 86% 68% 72% 67% 82% 80% 66% 

Exercising gives my child a boost of 

energy 
80% 91% 75% 69% 78% 90% 82% 54% 

Exercise is a good way for my child to 

meet new people 
78% 84% 75% 86% 70% 80% 78% 68% 

Encouraging my child to exercise 

regularly can prevent  them from getting ill 
77% 90% 77% 55% 70% 91% 77% 52% 

TOP 2% 
(agree/strongly agree) 

Young children 

Post evaluation survey n=391 
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Knowledge & feeling confident 

TOP 2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

I feel confident to cook a fresh and 

healthy meal for my child  
80% 86% 81% 83% 89% 72% 85% 70% 

When I go to the supermarket, I know 

which ingredients I need to buy when I 

want to cook a healthy meal for my child  
78% 81% 83% 82% 86% 78% 83% 53% 

I know how to decide whether a food 

product is healthy or not for my child 
74% 80% 72% 83% 71% 73% 83% 52% 

TOP 2% 
(agree/strongly agree) 

Young children 

Post evaluation survey n=391 
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Enjoyment 

TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

My child enjoys eating fruit 76% 81% 62% 79% 93% 76% 92% 52% 

My child enjoys exercising in his/her 

free time 
76% 86% 72% 90% 75% 74% 88% 48% 

My child enjoys eating vegetables 63% 60% 58% 52% 56% 58% 91% 52% 

It's important to encourage my child to 

eat together with the family 
88% 94% 96% 97% 93% 97% 82% 56% 

My child enjoys eating healthy 64% 70% 62% 41% 68% 68% 92% 26% 

TOP 2% 
(agree/strongly agree) 

Young children 

Post evaluation survey n=391 
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Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

Eat vegetables 35% 48% 25% 24% 11% 32% 52% 30% 

Drink water 32% 43% 11% 10% 14% 36% 49% 28% 

Exercise 29% 33% 25% 14% 18% 26% 51% 24% 

Eat fruit 27% 35% 19% 10% 4% 22% 52% 24% 

Share meals with family or friends  28% 36% 17% 10% 7% 22% 52% 32% 

Future intentions 

I would like to encourage my 

child to … more often. 

Young children 

Post evaluation survey n=391 
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Anchorage 

*Word of mouth= family & friends 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=215 N=22 N=44 N=15 N=17 N=19 N=64 N=34 

Channel Top 1 Leaflet Other Leaflet 
Word of 

mouth 

Internet, 

other 
Social media Leaflet Leaflet 

  
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=391 N=70 N=53 N=29 N=28 N=96 N=65 N=50 

Awareness   55% 32% 83% 52% 61% 20% 98% 68% 

Recognition   52% 31% 85% 25% 54% 18% 95% 73% 

Attribution 

The government 3% 17% - - - - - 2% 

A health 

organisation 
27% 50% 32% 41% 43% 23% 5% 12% 

The European 

Union 
64% 27% 68% 59% 57% 66% 95% 78% 

Food industry 1% - - - - 3% - 4% 

Other 4% 6% - - - 8% - 4% 

Young children 

Post evaluation survey n=391 
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Appraisal and Action 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=215 N=22 N=44 N=15* N=17* N=19* N=64 N=34 

Appraisal  

Top 2 

Like 68% 68% 77% 14% 65% 74% 78% 56% 

Relevant 55% 58% 47% 7% 35% 63% 86% 29% 

Informative 66% 63% 67% 7% 47% 74% 84% 59% 

Made me think 57% 58% 60% 14% 35% 42% 81% 41% 

Word of  

mouth 

Neutral 10% 10% 7% 17% - 5% - 39% 

Negative 0% - - - - - - 3% 

Positive 56% 14% 65% 17% 41% 47% 88% 33% 

Negative & Positive 9% 10% 9% 17% 6% - 13% 6% 

Didn’t discuss 25% 67% 19% 50% 53% 47% - 18% 

        Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=215 N=22 N=44 N=15* N=17* N=19* N=64 N=34 

Participation rate 9% 5% 20% 20% 6% 5% 3% 9% 

*low base 

Young children 

Post evaluation survey n=391 
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Evaluation We Love Eating 

TOP 2% 
(agree/strongly agree) 

68% 

55% 

66% 

57% 

63% 

I like this project

The project is relevant to me

This project is informative

This project made me think
about my lifestyle

The activities organised as part
of this project are interesting

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=215 N=22 N=44 N=15* N=17* N=19* N=64 N=34 

68% 68% 77% 14% 65% 74% 78% 56% 

55% 58% 47% 7% 35% 63% 86% 29% 

66% 63% 67% 7% 47% 74% 84% 59% 

57% 58% 60% 14% 35% 42% 81% 41% 

63% - 75% - - 100% 100% 100% 

Base= recognisers 

*low base 

Young children 

Post evaluation survey n=391 
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Evaluation leaflet Young children 

Post evaluation survey n=391 
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Evaluation leaflet | Recognition 

38% 

62% 

Recognition leaflet No recognition leaflet

15% 

70% 

10% 
19% 

7% 

92% 

48% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= all 

Young children 

Post evaluation survey n=391 
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Evaluation leaflet | Likeability 

70% 

70% 

59% 

62% 

65% 

58% 

64% 

71% 

I enjoyed the leaflet

The leaflet contained
information that is important to

me

I have learned something new
from the text

The leaflet made a healthy
lifestyle more appealing

The leaftlet gave useful tips that
I will try out

The leaftlet stands out
compared to other brochures

I will hand out the leaflet to my
family/friends

The text was easy to
understand

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=146 n=10* n=37 n=3* n=5* n=7* n=60 n=24 

70% 70% 57% 33% 40% 100% 83% 61% 

70% 80% 57% 33% 20% 86% 88% 52% 

59% 70% 35% 33% 20% 14% 85% 48% 

62% 80% 46% 33% 20% 71% 80% 43% 

65% 60% 51% 33% 20% 57% 83% 57% 

58% 60% 38% 33% 20% 57% 85% 33% 

64% 70% 41% 33% 20% 57% 83% 67% 

71% 60% 62% 33% 40% 57% 85% 67% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Young children 

Post evaluation survey n=391 



33 

Evaluation posters 

Poster 1 Poster 2 Poster 3 

Poster 4 Poster 5 Poster 6 

Young children 

Post evaluation survey n=391 
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Evaluation posters | Recognition 

29% 

16% 

25% 

25% 

32% 

19% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Recognition 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=391 n=70 n=53 n=29 n=28 n=96 n=65 n=50 

29% 11% 30% 3% 18% 7% 88% 40% 

16% 9% 15% 3% 7% 2% 38% 36% 

25% 23% 40% 10% 21% 5% 32% 50% 

25% 16% 30% - 18% 4% 52% 56% 

32% 21% 58% - 29% 7% 46% 66% 

19% 10% 21% - 11% 4% 45% 38% 

Base= all 

Young children 

Post evaluation survey n=391 
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Evaluation posters | Preference 

10% 

17% 

13% 

33% 

22% 

5% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Preference 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=391 n=70 n=53 n=29 n=28 n=96 n=65 n=50 

10% 7% 19% 14% 15% 6% 2% 19% 

17% 18% 6% 7% 31% 24% 14% 19% 

13% 3% 2% 10% 8% 14% 45% - 

33% 39% 50% 17% 35% 31% 11% 47% 

22% 28% 19% 48% 12% 17% 26% 9% 

5% 4% 4% 3% - 8% 3% 6% 

Base= all 

Young children 

Post evaluation survey n=391 
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Evaluation posters | Likeability 

76% 

65% 

52% 

68% 

55% 

74% 

I enjoyed the posters

The posters contain information
that is important to me

I have learned something new
from the posters

The posters make a healthy
lifestyle more appealing

The posters stand out
compared to other posters

The posters were easy to
understand

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=188 n=22 n=40 n=4* n=10* n=15* n=61 n=36 

76% 68% 85% 25% 70% 73% 79% 72% 

65% 55% 70% 25% 20% 53% 88% 46% 

52% 41% 45% - 20% 20% 85% 36% 

68% 68% 70% 50% 50% 73% 84% 43% 

55% 55% 55% - 40% 33% 84% 25% 

74% 68% 80% - 90% 60% 85% 64% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Young children 

Post evaluation survey n=391 
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Evaluation card game Young children 

Post evaluation survey n=391 
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Evaluation card game| Recognition 

28% 72% 

Recognition card game No recognition card game

12% 

40% 

14% 15% 

3% 

84% 

26% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= all 

Young children 

Post evaluation survey n=391 
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Evaluation card game| played  

71% 29% 

Played the card game Did not play the card game

63% 
55% 

0% 

50% 

25% 

87% 83% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= recognisers 

Young children 

Post evaluation survey n=391 
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Evaluation card game| Likeability 

63% 

55% 

61% 

61% 

61% 

63% 

66% 

I enjoyed playing the card game

I have learned something new
from the card game

The card game made a healthy
lifestyle more appealing

The card game stands out
compared to other card games

I will play the card game with
family/friends

The card game was easy to
understand

The card game is a fun way to
learn about healthy eating

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=103 n=8* n=19* n=4* n=4* n=3* n=54 n=11* 

63% 25% 42% - 25% 67% 81% 73% 

55% 25% 26% - 25% 33% 81% 33% 

61% 25% 47% - 25% 67% 83% 38% 

61% 25% 42% - 25% 67% 85% 33% 

61% 25% 53% - 25% 67% 81% 33% 

63% 25% 58% - 25% 33% 83% 50% 

66% 25% 63% - 25% 67% 81% 67% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

Young children 

Post evaluation survey n=391 
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YOUNGSTERS 
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11 years in Bradford 

12 years in Granollers 

11 years in Roncq 

14 years in Deventer 

13 years in Poznan 

12 years in Cluj Napoca 

14 years in Banská Bystrica 

68% in Bradford 

59% in Granollers 

48% in Roncq 

39% in Deventer 

41% in Poznan 

35% in Cluj Napoca 

21% in Banská Bystrica 

Profile 

The mean age of youngsters is 12 years 
45% are boys 

Youngsters  

Post evaluation survey n=348 
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Behaviour 

Fruit Vegetables 

13% 

22% 

27% 

21% 

12% 

4% 

16% 

31% 

22% 

19% 

7% 
3% 

never

less than once a week

1-2 times a week

3-4 times a week

5-6 times a week

every day

at least 2 portions a day

Youngsters  

Post evaluation survey n=348 
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Behaviour 

Glass of water Exercising 

44% 

39% 

15% 

2% 

Not active

Somewhat active

Moderately active

Very active
39% 

32% 

24% 

4% 1% 1% 

never

less than once a day

0-1 times a day

2-3 times a day

3-4 times a day

5 or more times a day

Youngsters  

Post evaluation survey n=348 
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Behaviour 

Eat with family or friends Eat fresh cooked meal 

42% 42% 

27% 
39% 

20% 

14% 
6% 

3% 2% 1% 
2% 

never

less than once a week

1 day a week

2-3 days a week

4-5 days a week

6-7 days a week

Youngsters  

Post evaluation survey n=348 
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TOP 2% 
(agree/strongly agree) 

Awareness | Benefits of water 

78% 

54% 

69% 

Water stops me feeling thirsty

I like the taste of water

Drinking water makes me feel
healthier

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

78% 81% 85% 72% 69% 74% 78% 77% 

54% 60% 64% 53% 46% 52% 42% 54% 

69% 83% 68% 73% 38% 52% 76% 54% 

*low base 

Youngsters  

Post evaluation survey n=348 



47 

Awareness | Benefits of fruit & vegetables 

78% 

68% 

65% 

58% 

58% 

67% 

Contain a lot of vitamins and
minerals

Fruit is an easy and quick
snack

Gives me energy

I like the taste

Can stop me getting ill

Makes me feel healthier

TOP 2% 
(agree/strongly agree) 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

78% 85% 83% 79% 69% 81% 61% 89% 

68% 83% 49% 65% 46% 70% 65% 77% 

65% 77% 57% 76% 46% 56% 61% 62% 

58% 63% 45% 55% 54% 85% 39% 77% 

58% 51% 57% 58% 46% 67% 64% 59% 

67% 83% 65% 81% 38% 56% 64% 58% 

*low base 

Youngsters  

Post evaluation survey n=348 
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76% 

69% 

Home cooked meals are
healthier

Home cooked meals taste
better

Awareness | Benefits of fresh cooked meals 

TOP 2% 
(agree/strongly agree) 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

76% 85% 85% 69% 54% 78% 58% 89% 

69% 61% 77% 79% 69% 63% 62% 79% 

*low base 

Youngsters  

Post evaluation survey n=348 
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Awareness | Benefits of sharing meals 

         with family or friends 

TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

Shared meals are an opportunity to talk 

to each other 
65% 68% 79% 57% 69% 74% 58% 57% 

Sharing a meal is enjoyable 62% 75% 60% 64% 62% 48% 61% 56% 

TOP 2% 
(agree/strongly agree) 

*low base 

Youngsters  

Post evaluation survey n=348 
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Awareness | Benefits of exercising 

  Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

Exercise makes me feel better 68% 82% 77% 66% 69% 48% 57% 66% 

I can sleep better after exercising 59% 65% 59% 55% 31% 44% 66% 62% 

Exercising gives me a boost of energy 59% 63% 60% 67% 62% 41% 68% 46% 

Exercise is a good way to meet new 

people 
49% 34% 60% 59% 23% 48% 59% 43% 

Exercising regularly can stop me from 

getting ill 
49% 44% 48% 45% 23% 56% 68% 38% 

TOP 2% 
(agree/strongly agree) 

*low base 

Youngsters  

Post evaluation survey n=348 
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Knowledge & feeling confident 

TOP 2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

I know which foods are healthy 73% 84% 77% 51% 46% 63% 86% 64% 

TOP 2% 
(agree/strongly agree) 

*low base 

Youngsters  

Post evaluation survey n=348 
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Enjoyment 

TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

I enjoy eating fruit 56% 58% 62% 56% 23% 56% 70% 36% 

I enjoy exercising in my free time 59% 77% 57% 77% 54% 44% 55% 39% 

I enjoy eating vegetables 57% 51% 28% 51% 38% 67% 87% 56% 

I enjoy sharing a meal with my family 

or friends 
71% 82% 79% 88% 69% 63% 53% 66% 

I enjoy eating healthy 56% 58% 62% 56% 23% 56% 70% 36% 

TOP 2% 
(agree/strongly agree) 

*low base 

Youngsters  

Post evaluation survey n=348 
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Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

Eat vegetables 
38% 26% 31% 37% 23% 26% 65% 36% 

Drink water 
45% 36% 47% 39% 15% 44% 68% 38% 

Exercise 
44% 38% 50% 45% - 37% 52% 48% 

Eat fruit 
41% 34% 35% 39% 23% 33% 65% 32% 

Share meals with family or friends  
47% 41% 50% 57% 31% 33% 67% 30% 

Future intentions 

I would like to … more often. 

*low base 

Youngsters  

Post evaluation survey n=348 
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Anchorage 

*Word of mouth= family & friends 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=185 N=17* N=45 N=22 N=7* N=8* N=53 N=33 

Channel Top 1 Leaflet 

Newspaper, 

Word of 

mouth, 

other 

Leaflet, 

participation 

Word of 

mouth, 

other 

Word of 

mouth 

Word of 

mouth 
Leaflet Leaflet 

  
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=348 N=73 N=53 N=44 N=13* N=27 N=77 N=61 

Awareness   55% 27% 85% 54% 54% 30% 70% 54% 

Recognition   55% 32% 60% 56% 54% 26% 94% 44% 

Attribution 

The government 
4% 4% 8% 12% - - - 2% 

A health 

organisation 
33% 58% 29% 29% 85% 19% 4% 43% 

The European 

Union 
53% 34% 35% 50% 15% 67% 94% 44% 

Food industry 
7% 4% 17% 7% - 11% - 8% 

Other 
3% - 12% 2% - 4% 3% 3% 

*low base 

Youngsters  

Post evaluation survey n=348 
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Appraisal and Action 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

N=185 N=17* N=45 N=22 N=7* N=8* N=53 N=33 

Appraisal  

Top 2 

Like 57% 53% 63% 80% 17% 75% 44% 64% 

Relevant 51% 40% 45% 60% - 75% 75% 24% 

Informative 69% 71% 65% 80% 17% 75% 79% 61% 

Made me think 58% 64% 50% 75% - 38% 68% 55% 

Word of  

mouth 

Neutral 14% 7% 29% 12% 33% 13% 2% 18% 

Negative 2% - 3% 12% - - - 3% 

Positive 52% 43% 43% 47% 17% 25% 91% 21% 

Negative & Positive 9% 7% 11% 6% - - 8% 15% 

Didn’t discuss 22% 43% 14% 24% 50% 63% - 42% 

        Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=185 N=17* N=45 N=22 N=7* N=8* N=53 N=33 

Participation rate 25% 12% 44% - 29% - 40% 3% 

Participators 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

N=46 N=2* N=20 N=0* N=2* N=0* N=21 N=1* 

Appraisal  

Top 2 

Interesting 

activities 
67% 100% 56% - 50% - 81% - 

*low base 

Youngsters  

Post evaluation survey n=348 
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Evaluation We Love Eating 

TOP 2% 
(agree/strongly agree) 

57% 

51% 

69% 

58% 

67% 

I like this project

The project is relevant to me

This project is informative

This project made me think
about my lifestyle

The activities organised as part
of this project are interesting

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=174 n=14* n=40* n=20 n=6* n=8* n=53 n=33 

57% 53% 63% 80% 17% 75% 44% 64% 

51% 40% 45% 60% 0% 75% 75% 24% 

69% 71% 65% 80% 17% 75% 79% 61% 

58% 64% 50% 75% 0% 38% 68% 55% 

67% 100% 56% 0% 50% - 81% - 

Base= recognisers 

*low base 

Youngsters  

Post evaluation survey n=348 



57 

Evaluation posters 

Poster 1 Poster 2 Poster 3 

Poster 4 Poster 5 Poster 6 

Youngsters  

Post evaluation survey n=348 
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Evaluation posters | Recognition 

49% 

16% 

35% 

36% 

52% 

28% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Recognition 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=348 n=73 n=53 n=44 n=13* n=27 n=77 n=61 

49% 37% 60% 61% 31% 15% 64% 43% 

16% 10% 13% 34% 8% 19% 9% 25% 

35% 16% 89% 41% 38% 4% 21% 36% 

36% 22% 8% 36% 31% 11% 77% 41% 

52% 22% 68% 48% 38% 19% 86% 54% 

28% 19% 6% 11% 31% 19% 68% 23% 

Base= all 

*low base 

Youngsters  

Post evaluation survey n=348 
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Evaluation posters | Preference 

15% 

6% 

17% 

21% 

28% 

14% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Preference 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=348 n=73 n=53 n=44 n=13* n=27 n=77 n=61 

15% 19% 20% 14% - 15% 3% 23% 

6% 4% 7% 11% - 15% - 7% 

17% 15% 36% 33% 8% 15% 3% 18% 

21% 21% 16% 22% 15% 19% 35% 8% 

28% 22% 16% 17% 31% 19% 56% 20% 

14% 18% 5% 3% 46% 19% 4% 25% 

Base= all 

*low base 

Youngsters  

Post evaluation survey n=348 
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Evaluation posters | Likeability 

56% 

49% 

45% 

61% 

55% 

71% 

I enjoyed the posters

The posters contain information
that is important to me

I have learned something new
from the posters

The posters make a healthy
lifestyle more appealing

The posters stand out
compared to other posters

The posters were easy to
understand

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=259 n=35 n=50 n=30 n=8* n=12* n=71 n=53 

56% 58% 58% 61% 50% 42% 42% 71% 

49% 42% 44% 68% 25% 17% 69% 32% 

45% 43% 34% 57% 13% 8% 75% 25% 

61% 64% 50% 73% 38% 50% 72% 51% 

55% 61% 46% 53% 25% 33% 79% 38% 

71% 74% 74% 73% 25% 50% 72% 74% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Youngsters  

Post evaluation survey n=348 
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Evaluation card game 
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Evaluation card game| Recognition 

31% 69% 

Recognition card game No recognition card game

12% 
17% 

56% 

85% 

15% 

68% 

2% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= all 

Youngsters  

Post evaluation survey n=348 
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Evaluation card game| played  

71% 29% 

Played the card game Did not play the card game

38% 

89% 84% 
100% 

25% 

92% 
100% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= recognisers 

Youngsters  

Post evaluation survey n=348 
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Evaluation card game| Likeability 

54% 

56% 

55% 

54% 

57% 

60% 

55% 

I enjoyed playing the card game

I have learned something new
from the card game

The card game made a healthy
lifestyle more appealing

The card game stands out
compared to other card games

I will play the card game with
family/friends

The card game was easy to
understand

The card game is a fun way to
learn about healthy eating

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=96 n=6* n=8* n=16* n=11* n=4* n=50 n=1* 

54% 50% 50% 75% 64% 25% 47% 100% 

56% 33% 50% 75% 27% 25% 63% - 

55% 17% 38% 73% 27% 25% 67% - 

54% 33% 38% 67% 18% 25% 67% - 

57% 20% 38% 80% 27% 25% 68% - 

60% 50% 50% 56% 36% 25% 71% 100% 

55% 17% 50% 69% 27% 25% 66% - 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Youngsters  

Post evaluation survey n=348 
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PREGNANT 

WOMEN 



66 

21 years in Bradford 

22 years in Granollers 

20 years in Roncq 

22 years in Deventer 

24 years in Poznan 

22 years in Cluj Napoca 

23 years in Banská Bystrica 

Profile (1) 

3% 

8% 

20% 

68% 

1% 

0% 

Single

In a relationship

Living together with partner

Married

Divorced

Widow / widower

Bradford Granollers Roncq Deventer Poznan Cluj Napoca 
Banská 

Bystrica 

N=74 N=111 N=21 N=60 N=171 N=142 N=102 

3% 13% 5% - 3% 1% 1% 

8% 15% 5% 45% 3% 7% 4% 

20% 28% 36% 5% 36% 16% 4% 

68% 43% 53% 50% 55% 75% 89% 

1% 1% - - 2% - 3% 

- - - - - - - 

The mean age of the pregnant women 

when they left school is 23 years 

Pregnant women 

Post evaluation survey n=681 
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Profile (2)  

40% 

14% 

2% 

0% 

1% 

3% 

24% 

5% 

2% 

10% 

Working full-time

Working part-time

Full time student

Retired

Unable to work through illness

Unemployed / seeking
employment

Maternity leave

Looking after your home and/or
family

Living on independent means
(not seeking employment)

Other

Bradford Granollers Roncq Deventer Poznan Cluj Napoca 
Banská 

Bystrica 

N=74 N=111 N=21 N=60 N=171 N=142 N=102 

23% 44% 50% 31% 64% 17% 39% 

26% 26% 22% 59% 6% - 1% 

- 2% 6% - 2% 2% 1% 

- - 6% - - - - 

- - - - 1% - 2% 

1% 10% 0% 2% 1% 1% 4% 

29% 8% 17% 3% 11% 40% 49% 

17% 3% - 2% 9% 2% - 

3% 3% - - 1% 4% - 

0% 4% - 3% 6% 35% 4% 

Occupational status 

Pregnant women 

Post evaluation survey n=681 
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30 years in Bradford 

32 years in Granollers 

30 years in Roncq 

31 years in Deventer 

31 years in Poznan 

31 years in Cluj Napoca 

31 years in Banská Bystrica 

Profile (3) 

1% 

2% 

6% 

6% 

10% 

22% 

26% 

18% 

8% 

1 month

2 months

3 months

4 months

5 months

6 months

7 months

8 months

9 months

Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=45 N=84 N=11* N=36 N=151 N=60 N=48 

2% - - 6% 1% 5% - 

5% 5% - - 3% 20% - 

4% 2% 18% 6% 1% 8% 4% 

9% 10% 18% 6% 5% 13% 13% 

10% 13% 9% 8% 7% 12% 11% 

19% 21% 9% 25% 14% 27% 28% 

21% 32% 18% 25% 22% 7% 19% 

19% 13% 27% 17% 22% - 23% 

12% 4% - 8% 24% 8% 2% 

The mean 

age of 

pregnant 

women is 

31 years 

old * filter: only those women who are still 

pregnant during the time of the fieldwork 

n= 435 

*low base 

Pregnant women 

Post evaluation survey n=681 
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Behaviour 

Fruit Vegetables 

23% 

32% 

20% 

18% 

6% 
1% 

30% 

29% 

18% 

16% 

5% 
1% 

never

less than once a week

1-2 times a week

3-4 times a week

5-6 times a week

every day

at least 2 portions a day

Pregnant women 

Post evaluation survey n=681 
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Behaviour 

Glass of water Exercising 

8% 

40% 

46% 

6% 
Not active

Somewhat active

Moderately active

Very active

44% 

28% 

25% 

3% 0% 
never

less than once a day

0-1 times a day

2-3 times a day

3-4 times a day

5 or more times a day

Pregnant women 

Post evaluation survey n=681 
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Behaviour 

Eat with family or friends Eat fresh cooked meal 

38% 43% 

34% 
40% 

22% 
15% 

5% 2% 1% 0% 

never

less than once a week

1 day a week

2-3 days a week

4-5 days a week

6-7 days a week

Pregnant women 

Post evaluation survey n=681 
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TOP 2% 
(agree/strongly agree) 

Awareness | Benefits of water 

83% 

91% 

88% 

74% 

85% 

89% 

89% 

76% 

79% 

Water hydrates your body

Water contains no fat &
sugar

Your skin looks better when
you drink enough water

Drinking enough water can
prevent diseases

Water flushes out toxines

Drinking water will benefit my
baby's health

Water is thirst-quenching

I like the taste of water

Drinking water makes me
feel healthier

Post

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

83% 95% 99% 95% 90% 97% 40% 88% 

91% 97% 99% 100% 98% 96% 71% 89% 

88% 90% 96% 95% 83% 89% 83% 85% 

74% 64% 93% 100% 48% 68% 84% 69% 

85% 92% 95% 100% 69% 82% 84% 82% 

89% 88% 99% 95% 76% 94% 76% 92% 

89% 81% 97% 100% 92% 94% 77% 91% 

76% 58% 86% 75% 72% 78% 79% 71% 

79% 78% 95% 84% 77% 75% 74% 74% 

Pregnant women 

Post evaluation survey n=681 
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Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

86% 85% 95% 85% 88% 94% 75% 82% 

90% 92% 96% 81% 93% 96% 77% 87% 

86% 89% 86% 95% 73% 94% 79% 84% 

79% 78% 86% 75% 71% 79% 75% 82% 

86% 89% 85% 90% 93% 96% 71% 84% 

79% 77% 94% 71% 73% 79% 76% 74% 

87% 92% 98% 89% 93% 91% 68% 86% 

81% 88% 95% 81% 88% 88% 58% 78% 

TOP 2% 
(agree/strongly agree) 

86% 

90% 

86% 

79% 

86% 

79% 

87% 

81% 

Contain very little fat

Contain a lot of vitamins and
minerals

Fruit is an easy and quick
snack

Give me energy

I like the taste

Can prevent diseases

Eating enough fruits and
vegetables during…

Makes me feel healthier

Awareness | Benefits of fruit & vegetables 

Pregnant women 

Post evaluation survey n=681 
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81% 

70% 

89% 

87% 

85% 

Home cooked meals contain
less fat & sugars than ready-
made food from a shop or a

takeaway

I enjoy cooking

I can choose which
ingredients I put in my meals

if I cook at home

Home cooked meals are
healthier

Home cooked meals taste
better

TOP 2% 
(agree/strongly agree) 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

81% 89% 90% 95% 83% 87% 72% 68% 

70% 73% 66% 75% 73% 73% 75% 55% 

89% 96% 95% 80% 98% 95% 69% 92% 

87% 95% 92% 100% 92% 98% 61% 88% 

85% 82% 90% 86% 90% 87% 77% 85% 

Awareness | Benefits of fresh cooked meals 

Pregnant women 

Post evaluation survey n=681 
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Awareness | Benefits of sharing meals 

         with family or friends 

TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

Shared meals are a great family bonding 

experience 
89% 92% 92% 90% 98% 96% 77% 83% 

Sharing a meal allows my child to learn 

social manners 
83% 93% 95% 90% 93% 86% 61% 85% 

Shared meals are an opportunity to talk 

to each other 
89% 92% 92% 95% 98% 98% 72% 86% 

Sharing a meal is enjoyable 78% 86% 87% 86% 93% 66% 77% 74% 

It’s easier to make one large amount of 

food 
74% 95% 80% 95% 77% 64% 74% 63% 

It’s cheaper to make one large amount 

of food 
74% 89% 77% 90% 82% 69% 67% 66% 

TOP 2% 
(agree/strongly agree) 

Pregnant women 

Post evaluation survey n=681 
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TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

Exercise makes me feel better 87% 88% 93% 89% 95% 90% 75% 85% 

I can sleep better after exercising 78% 81% 81% 90% 66% 86% 72% 73% 

Exercising gives me a boost of 

energy 
84% 89% 94% 80% 95% 88% 73% 72% 

Exercise is a good way to meet new 

people 
67% 62% 76% 81% 59% 69% 64% 64% 

Exercise regularly can prevent 

diseases 
83% 78% 94% 81% 81% 88% 75% 75% 

Exercise can help me to lose weight 82% 91% 95% 86% 86% 92% 67% 59% 

Exercise can help me build muscles 86% 93% 96% 90% 98% 92% 70% 72% 

Exercise can give me better 

endurance 
89% 93% 97% 86% 98% 94% 73% 88% 

Exercise will minimise body changes 

after childbirth and will help me lose 

the extra weight faster 
82% 84% 94% 90% 77% 89% 68% 76% 

Awareness | Benefits of exercising 

TOP 2% 
(agree/strongly agree) 

Pregnant women 

Post evaluation survey n=681 
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Knowledge & feeling confident 

TOP 2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

I feel confident to cook a fresh and 

healthy meal 
76% 88% 85% 76% 86% 77% 59% 74% 

When I go to the supermarket, I know 

which ingredients I need to buy when I 

want to cook a healthy meal 

77% 86% 82% 81% 83% 79% 66% 75% 

I know how to decide whether a food 

product is healthy or not 
72% 86% 79% 80% 71% 74% 64% 61% 

TOP 2% 
(agree/strongly agree) 

Pregnant women 

Post evaluation survey n=681 
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TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

I enjoy eating fruit 83% 76% 85% 90% 83% 94% 72% 83% 

I enjoy exercising in my free time 64% 54% 77% 68% 60% 61% 69% 56% 

I enjoy eating vegetables 81% 80% 81% 86% 84% 88% 71% 81% 

I enjoy sharing a meal with my family 

or friends 
88% 93% 95% 90% 97% 92% 74% 85% 

I enjoy eating healthy during my 

pregnancy 
78% 70% 95% 70% 86% 82% 59% 81% 

I enjoy going to the supermarket to 

buy fresh food 
71% 61% 77% 75% 72% 75% 65% 73% 

I enjoy cooking meals at home 70% 74% 81% 65% 76% 73% 61% 58% 

I enjoy eating healthy 78% 85% 95% 76% 79% 83% 73% 54% 

TOP 2% 
(agree/strongly agree) 

Enjoyment 
Pregnant women 

Post evaluation survey n=681 
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Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

Eat vegetables 34% 33% 46% 14% 7% 31% 54% 21% 

Drink water 36% 47% 45% 19% 10% 35% 53% 19% 

Exercise 48% 47% 50% 19% 22% 60% 54% 41% 

Eat fruit 32% 25% 49% 16% 7% 25% 56% 18% 

Cook fresh meals 29% 32% 48% 30% 7% 19% 42% 19% 

Go to the supermarket to  

buy fresh food 
27% 32% 46% 15% 7% 11% 48% 13% 

Share meals with family or friends  29% 31% 50% 10% 5% 22% 34% 25% 

Future intentions 

I would like to … more often. 

Pregnant women 

Post evaluation survey n=681 
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Anchorage 

*Word of mouth= family & friends 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=329 N=9* N=102 N=16* N=16* N=25 N=121 N=40 

Channel Top 1 Leaflet Social media Leaflet  
Website, 

participation 
Other 

Social media, 

participation 
Leaflet Leaflet  

  
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=681 N=74 N=111 N=21 N=60 N=171 N=142 N=102 

Awareness   49% 13% 92% 76% 28% 15% 85% 40% 

Recognition   46% 6% 81% 75% 14% 11% 93% 41% 

Attribution 

The government 5% 31% - 15% 7% - 1% 2% 

A health 

organisation 
19% 40% 14% 20% 46% 17% 1% 21% 

The European 

Union 
71% 21% 86% 65% 39% 76% 94% 67% 

Food industry 2% 1% - - 5% 3% - 7% 

Other 3% 6% - - 4% 4% 3% 4% 

*low base 

Pregnant women 

Post evaluation survey n=681 
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Appraisal and Action 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

N=329 N=9* N=102 N=16* N=16* N=25 N=121 N=40 

Appraisal  

Top 2 

Like 67% 56% 84% 81% 47% 80% 51% 73% 

Relevant 66% 33% 80% 81% 7% 72% 70% 36% 

Informative 74% 56% 85% 69% 33% 68% 75% 73% 

Made me think 66% 38% 78% 94% - 48% 70% 60% 

Word of  

mouth 

Neutral 10% 13% 7% - 13% 16% 3% 40% 

Negative - - - - - - - - 

Positive 68% - 69% 46% 13% 52% 95% 35% 

Negative & Positive 7% 13% 9% 15% 13% - 3% 10% 

Didn’t discuss 15% 75% 14% 38% 60% 32% - 15% 

        Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=329 N=9* N=102 N=16* N=16* N=25 N=121 N=40 

Participation rate 21% 11% 25% 25% 13% 27% 21% 10% 

Participators 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

N=68 N=1* N=25 N=4* N=2* N=7* N=25 N=4* 

Appraisal  

Top 2 

Interesting 

activities 
86% - 91% 67% - 71% 92% 100% 

Pregnant women 

Post evaluation survey n=681 
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Evaluation We Love Eating 

TOP 2% 
(agree/strongly agree) 

67% 

66% 

74% 

66% 

86% 

I like this project

The project is relevant to me

This project is informative

This project made me think
about my lifestyle

The activities organised as part
of this project are interesting

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=329 N=9* N=102 N=16* N=16* N=25 N=121 N=40 

67% 56% 84% 81% 47% 80% 51% 73% 

66% 33% 80% 81% 7% 72% 70% 36% 

74% 56% 85% 69% 33% 68% 75% 73% 

66% 38% 78% 94% - 48% 70% 60% 

86% 0% 91% 67% 0% 71% 92% 100% 

Base= recognisers 

*low base 

Pregnant women 

Post evaluation survey n=681 
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Evaluation leaflet 
Pregnant women 

Post evaluation survey n=681 
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Evaluation leaflet | Recognition 

38% 

62% 

Recognition leaflet No recognition leaflet

4% 

76% 
67% 

2% 
9% 

83% 

25% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= all 

Pregnant women 

Post evaluation survey n=681 
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Evaluation leaflet 

69% 

80% 

76% 

80% 

78% 

73% 

75% 

76% 

I enjoyed the leaflet

The leaflet contained
information that is important to

me

I have learned something new
from the text

The leaflet made a healthy
lifestyle more appealing

The leaftlet gave useful tips that
I will try out

The leaftlet stands out
compared to other brochures

I will hand out the leaflet to my
family/friends

The text was easy to
understand

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=256 n=3* n=83 n=12* n=1* n=15* n=117 n=25 

69% 67% 88% 77% - 93% 55% 60% 

80% 67% 85% 62% - 93% 83% 56% 

76% 67% 76% 73% - 73% 85% 40% 

80% 67% 79% 80% - 93% 86% 54% 

78% 67% 80% 73% - 87% 83% 46% 

73% 33% 68% 75% - 60% 87% 36% 

75% 67% 71% 46% - 60% 86% 60% 

76% 67% 78% 67% - 93% 77% 64% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Pregnant women 

Post evaluation survey n=681 
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Evaluation posters 

Poster 1 Poster 2 Poster 3 

Poster 4 Poster 5 Poster 6 

Pregnant women 

Post evaluation survey n=681 
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Evaluation posters | Recognition 

20% 

7% 

9% 

40% 

18% 

13% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Recognition 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=681 n=74 n=111 n=21 n=60 n=171 n=142 n=102 

20% 7% 8% 48% 5% 4% 53% 26% 

7% 4% 2% 29% 2% 4% 3% 25% 

9% 3% 7% 14% 2% 5% 6% 31% 

40% 4% 66% 76% 7% 9% 84% 37% 

18% 4% 10% 52% 5% 6% 33% 34% 

13% 4% 3% 38% 3% 5% 28% 24% 

Base= all 

Pregnant women 

Post evaluation survey n=681 
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Evaluation posters | Preference 

10% 

5% 

11% 

43% 

22% 

8% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Preference 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=681 n=74 n=111 n=21 n=60 n=171 n=142 n=102 

10% 16% 6% 24% 16% 9% 2% 20% 

5% 11% 3% 12% 9% 8% 1% 4% 

11% 27% 12% 29% 19% 9% - 16% 

43% 23% 55% - 9% 31% 84% 27% 

22% 18% 17% 29% 33% 31% 8% 26% 

8% 5% 7% 6% 14% 12% 5% 8% 

Base= all 

Pregnant women 

Post evaluation survey n=681 
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Evaluation posters | Likeability 

67% 

69% 

65% 

75% 

63% 

69% 

I enjoyed the posters

The posters contain information
that is important to me

I have learned something new
from the posters

The posters make a healthy
lifestyle more appealing

The posters stand out
compared to other posters

The posters were easy to
understand

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=308 n=6* n=90 n=14* n=7* n=22 n=121 n=48 

67% 67% 86% 71% 14% 82% 57% 59% 

69% 67% 81% 62% - 77% 77% 38% 

65% 50% 76% 62% - 52% 79% 31% 

75% 67% 81% 86% 33% 82% 81% 46% 

63% 67% 73% 50% 14% 64% 71% 35% 

69% 50% 81% 57% 14% 82% 65% 63% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Pregnant women 

Post evaluation survey n=681 
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Evaluation card game 



91 

Evaluation card game| recognition 

13% 86% 

Recognition card game no recognition card game

1% 

51% 
57% 

2% 3% 5% 
9% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= all 

Pregnant women 

Post evaluation survey n=681 
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Evaluation card game| played  

46% 
54% 

Played the card game Did not play the card game

0% 

42% 
33% 

0% 

80% 

57% 
67% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= recognisers 

Pregnant women 

Post evaluation survey n=681 
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Evaluation card game| Likeability 

53% 

49% 

51% 

53% 

51% 

54% 

57% 

I enjoyed playing the card game

I have learned something new
from the card game

The card game made a healthy
lifestyle more appealing

The card game stands out
compared to other card games

I will play the card game with
family/friends

The card game was easy to
understand

The card game is a fun way to
learn about healthy eating

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=69 n=1* n=41 n=5* n=1* n=5* n=7* n=9* 

53% - 54% 60% - 60% 83% 33% 

49% - 54% 40% - 20% 86% 33% 

51% - 51% 40% - 80% 86% 25% 

53% - 51% 50% - 80% 86% 33% 

51% - 49% 40% - 80% 86% 33% 

54% - 51% 40% - 80% 86% 50% 

57% - 51% 80% - 80% 57% 67% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Pregnant women 

Post evaluation survey n=681 
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OLDER PEOPLE 
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Profile (1) 

10% 

5% 

3% 

42% 

8% 

32% 

Single

In a relationship

Living together with partner

Married

Divorced

Widow / widower

Bradford Granollers Roncq Deventer Poznan Cluj Napoca 
Banská 

Bystrica 

N=62 N=95 N=58 N=75 N=156 N=185 N=107 

10% 8% 3% 2% 13% 20% 9% 

5% 3% - 29% 4% 6% 2% 

3% 2% 5% - 11% 2% 2% 

42% 47% 67% 25% 53% 35% 44% 

8% 18% 3% 10% 3% 6% 9% 

32% 22% 21% 35% 16% 31% 34% 

The mean age of older people when they 

left school is 20 years 

20 years in Bradford 

18 years in Granollers 

16 years in Roncq 

19 years in Deventer 

22 years in Poznan 

21 years in Cluj Napoca 

21 years in Banská Bystrica 

Older people 

Post evaluation survey n=738 
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Profile (2)  

2% 

2% 

0% 

91% 

1% 

0% 

0% 

2% 

0% 

1% 

Working full-time

Working part-time

Full time student

Retired

Unable to work through illness

Unemployed / seeking
employment

Maternity leave

Looking after your home and/or
family

Living on independent means
(not seeking employment)

Other

Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=62 N=95 N=58 N=75 N=156 N=185 N=107 

2% 8% 6% - 3% 3% - 

2% - 2% - 10% 1% - 

- - - - - - - 

91% 85% 74% 100% 78% 90% 100% 

1% 7% 1% 3% 1% 

- - - - - - - 

- - - - - - - 

2% - 11% - 1% 1% - 

- - 1% - 1% 1% - 

1% - 4% - 3% 2% - 

Occupational status 

Older people 

Post evaluation survey n=738 
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70 years in Bradford 

73 years in Granollers 

72 years in Roncq 

73 years in Deventer 

72 years in Poznan 

71 years in Cluj Napoca 

77 years in Banská Bystrica 

31% in Bradford 

34% in Granollers 

31% in Roncq 

36% in Deventer 

19% in Poznan 

54% in Cluj Napoca 

18% in Banská Bystrica 

74% in Bradford 

83% in Granollers 

91% in Roncq 

77% in Deventer 

77% in Poznan 

79% in Cluj Napoca 

77% in Banská Bystrica 

Profile (3) 

The average 

age of the 

seniors is 73 

years old 

33% of the older 

people are male 

respondents 

79% of the older 

people have 

grandchildren 

Older people 

Post evaluation survey n=738 
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Behaviour 

Fruit Vegetables 

29% 

41% 

10% 

12% 

7% 
1% 

41% 

34% 

10% 

10% 

4% 1% 
never

less than once a week

1-2 times a week

3-4 times a week

5-6 times a week

every day

at least 2 portions a day

Older people 

Post evaluation survey n=738 
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Behaviour 

Glass of water Exercising 

8% 

35% 

49% 

8% 
Not active

Somewhat active

Moderately active

Very active
38% 

32% 

18% 

7% 
3% 2% 

never

less than once a day

0-1 times a day

2-3 times a day

3-4 times a day

5 or more times a day

Older people 

Post evaluation survey n=738 
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Behaviour 

Eat with family or friends Eat fresh cooked meal 

32% 

55% 

21% 

28% 

13% 

12% 

13% 

2% 

12% 

1% 9% 
never

less than once a week

1 day a week

2-3 days a week

4-5 days a week

6-7 days a week

Older people 

Post evaluation survey n=738 
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Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

81% 92% 88% 86% 79% 77% 78% 75% 

79% 97% 81% 76% 96% 70% 77% 74% 

74% 72% 75% 67% 83% 63% 81% 75% 

66% 59% 71% 65% 54% 53% 82% 65% 

77% 77% 77% 84% 82% 58% 84% 83% 

83% 89% 83% 85% 86% 78% 84% 83% 

66% 57% 61% 53% 63% 58% 82% 66% 

68% 63% 69% 82% 50% 55% 82% 66% 

TOP 2% 
(agree/strongly agree) 

Awareness | Benefits of water 

81% 

79% 

74% 

66% 

77% 

83% 

66% 

68% 

Water hydrates your body

Water contains no fat & sugar

Your sking looks better when
you drink enough water

Drinking enough water can
prevent diseases

Water flushes out toxines

Water is thirst-quenching

I like the taste of water

Drinking water makes me feel
healthier

Older people 

Post evaluation survey n=738 
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Awareness | Benefits of fruit & vegetables 

84% 

85% 

81% 

69% 

85% 

70% 

73% 

Contain very little fat

Contain a lot of vitamins and
minerals

Fruit is an easy and quick snack

Give me energy

I like the taste

Can prevent diseases

Makes me feel healthier

TOP 2% 
(agree/strongly agree) 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

84% 98% 92% 84% 94% 81% 76% 81% 

85% 92% 94% 84% 97% 84% 76% 84% 

81% 89% 80% 75% 92% 79% 78% 81% 

69% 58% 71% 64% 62% 65% 78% 69% 

85% 92% 94% 86% 97% 81% 77% 87% 

72% 70% 75% 69% 73% 71% 79% 63% 

73% 64% 77% 78% 71% 68% 81% 64% 

Older people 

Post evaluation survey n=738 



103 

78% 

61% 

84% 

82% 

82% 

Home cooked meals contain
less fat & sugars than ready-
made food from a shop or a

takeaway

I enjoy cooking

I can choose which
ingredients I put in my meals

if I cook at home

Home cooked meals are
healthier

Home cooked meals taste
better

TOP 2% 
(agree/strongly agree) 

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

78% 83% 90% 75% 90% 73% 75% 67% 

61% 47% 62% 64% 60% 53% 75% 55% 

84% 92% 87% 86% 97% 80% 80% 81% 

82% 87% 87% 80% 88% 81% 79% 81% 

82% 77% 87% 86% 89% 79% 79% 81% 

Awareness | Benefits of fresh cooked meals 

Older people 

Post evaluation survey n=738 
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Awareness | Benefits of sharing meals 

         with family or friends 

TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

Shared meals are a great family bonding 

experience 
80% 86% 85% 83% 88% 79% 77% 73% 

Sharing a meal allows me to teach my 

grandchild(ren) social manners 
76% 82% 73% 75% 60% 78% 83% 70% 

Shared meals are an opportunity to talk 

to each other 
82% 90% 88% 86% 95% 79% 76% 76% 

Shared meals are an opportunity to see 

my (grand)children 
84% 93% 92% 90% 85% 82% 79% 77% 

Sharing a meal is enjoyable 76% 92% 85% 88% 90% 51% 81% 72% 

It’s easier to make one large amount of 

food 
66% 76% 56% 46% 69% 58% 81% 61% 

It’s cheaper to make one large amount 

of food 
71% 81% 62% 63% 76% 67% 80% 66% 

TOP 2% 
(agree/strongly agree) 

Older people 

Post evaluation survey n=738 
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TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

Exercise makes me feel better 74% 72% 81% 70% 93% 69% 76% 65% 

I can sleep better after exercising 69% 72% 70% 62% 61% 66% 78% 61% 

Exercising gives me a boost of 

energy 
67% 59% 67% 68% 82% 61% 76% 52% 

Exercise is a good way to meet new 

people 
69% 64% 71% 82% 72% 56% 78% 62% 

Exercise regularly can prevent 

diseases 
66% 65% 69% 58% 59% 69% 77% 48% 

Exercise can help me to lose weight 71% 77% 76% 62% 77% 68% 73% 67% 

Exercise can help me build muscles 72% 76% 83% 62% 88% 59% 75% 67% 

Exercise can give me better 

endurance 
75% 80% 82% 67% 94% 64% 76% 73% 

Exercise keeps me fit and can help to 

prevent me becoming unwell 
69% 74% 72% 61% 79% 58% 77% 63% 

Awareness | Benefits of exercising 

TOP 2% 
(agree/strongly agree) 

Older people 

Post evaluation survey n=738 
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Knowledge & feeling confident 

TOP 2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

I feel confident to cook a fresh and 

healthy meal 
78% 82% 81% 66% 89% 75% 82% 70% 

When I go to the supermarket, I know 

which ingredients I need to buy when I 

want to cook a healthy meal 

79% 92% 81% 80% 82% 76% 81% 67% 

I know how to decide whether a food 

product is healthy or not 
71% 80% 72% 67% 74% 65% 82% 51% 

TOP 2% 
(agree/strongly agree) 

Older people 

Post evaluation survey n=738 
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TOP2 % Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

  N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

I enjoy eating fruit 87% 90% 86% 91% 81% 84% 93% 82% 

I enjoy exercising in my free time 61% 64% 63% 60% 59% 56% 79% 33% 

I enjoy eating vegetables 87% 87% 84% 88% 88% 83% 95% 80% 

I enjoy sharing a meal with my family 

or friends 
83% 95% 90% 88% 88% 76% 80% 76% 

I enjoy going to the supermarket to 

buy fresh food 
71% 64% 81% 72% 64% 66% 81% 58% 

I enjoy cooking meals at home 70% 65% 74% 67% 69% 67% 82% 56% 

I enjoy eating healthy 78% 85% 96% 84% 83% 63% 93% 48% 

TOP 2% 
(agree/strongly agree) 

Enjoyment 
Older people 

Post evaluation survey n=738 
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Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

Eat vegetables 32% 15% 31% 24% 12% 29% 59% 19% 

Drink water 33% 18% 35% 30% 12% 28% 57% 19% 

Exercise 30% 19% 35% 27% 3% 19% 56% 18% 

Eat fruit 33% 20% 30% 20% 13% 34% 61% 15% 

Cook fresh meals 31% 21% 33% 19% 13% 22% 63% 7% 

Go to the supermarket to  

buy fresh food 29% 14% 29% 16% 10% 17% 63% 10% 

Share meals with family or friends  34% 32% 37% 24% 8% 29% 62% 14% 

Future intentions 

I would like to … more often. 

Older people 

Post evaluation survey n=738 
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Anchorage 

*Word of mouth= family & friends 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=464 N=11* N=64 N=35* N=19* N=87 N=182 N=66 

Channel Top 1 Leaflet Participation  
Leaflet, 

participation 

Leaflet, word 

of mouth 

Participation, 

other 

Leaflet, word 

of mouth 
Leaflet Leaflet 

  
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=738 N=62 N=95 N=58 N=75 N=156 N=185 N=107 

Awareness   63% 18% 68% 60% 26% 56% 99% 62% 

Recognition   57% 10% 63% 52% 21% 44% 99% 56% 

Attribution 

The government 
3% 13% 1% 5% 4% 4% - 1% 

A health 

organisation 
20% 38% 28% 38% 46% 20% 2% 10% 

The European 

Union 
69% 30% 62% 33% 43% 67% 98% 83% 

Food industry 
5% 13% 7% 13% 6% 5% - - 

Other 
3% 5% 2% 11% 1% 4% 1% 6% 

Older people 

Post evaluation survey n=738 
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Appraisal and Action 

Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=464 N=11* N=64 N=35 N=19* N=87 N=182 N=66 

Appraisal  

Top 2 

Like 67% 56% 84% 81% 47% 80% 51% 73% 

Relevant 66% 33% 80% 81% 7% 72% 70% 36% 

Informative 74% 56% 85% 69% 33% 68% 75% 73% 

Made me think 66% 38% 78% 94% - 48% 70% 60% 

Word of  

mouth 

Neutral 10% 13% 7% - 13% 16% 3% 40% 

Negative - - - - - - - - 

Positive 68% - 69% 46% 13% 52% 95% 35% 

Negative & Positive 7% 13% 9% 15% 13% - 3% 10% 

Didn’t discuss 15% 75% 14% 38% 60% 32% - 15% 

        Recognisers 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=464 N=11* N=64 N=35 N=19* N=87 N=182 N=66 

Participation rate 14% 27% 44% 9% 26% 7% 0% 27% 

Participators 
Total Bradford Granollers Roncq Deventer Poznan Cluj Napoca 

Banská 

Bystrica 

N=63 N=3* N=28 N=3* N=5* N=6* N=0* N=18* 

Appraisal  

Top 2 

Interesting 

activities 
65% 100% 77% 68% 50% 67% - 42% 

*low base 

Older people 

Post evaluation survey n=738 
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Evaluation We Love Eating 

TOP 2% 
(agree/strongly agree) 

73% 

64% 

73% 

65% 

65% 

I like this project

The project is relevant to me

This project is informative

This project made me think
about my lifestyle

The activities organised as part
of this project are interesting

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=440 n=8* n=59 n=24* n=15* n=87 n=182 n=65 

73% 63% 85% 29% 53% 75% 82% 57% 

64% 50% 66% 22% 7% 72% 82% 28% 

73% 63% 86% 25% 36% 75% 84% 52% 

65% 50% 66% 33% 7% 70% 83% 32% 

65% 100% 77% 67% 50% 67% - 42% 

*low base 

Older people 

Post evaluation survey n=738 
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Evaluation leaflet 

Base= all 

Older people 

Post evaluation survey n=738 



113 

Evaluation leaflet 

50% 
50% 

Recognition leaflet No recognition leaflet

3% 

57% 

34% 
16% 

39% 

99% 

47% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= all 

Older people 

Post evaluation survey n=738 
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Evaluation leaflet 

81% 

78% 

73% 

77% 

75% 

67% 

71% 

79% 

I enjoyed the leaflet

The leaflet contained
information that is important to

me

I have learned something new
from the text

The leaflet made a healthy
lifestyle more appealing

The leaftlet gave useful tips that
I will try out

The leaftlet stands out
compared to other brochures

I will hand out the leaflet to my
family/friends

The text was easy to
understand

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=359 n=1* n=47 n=16* n=8* n=61 n=181 n=45 

81% 100% 75% 56% 38% 73% 89% 80% 

78% 100% 75% 47% 50% 70% 90% 63% 

73% 100% 72% 31% 63% 52% 89% 55% 

77% 100% 72% 33% 67% 69% 90% 59% 

75% - 71% 33% 63% 64% 88% 60% 

67% - 60% 14% 43% 48% 86% 46% 

71% - 60% 20% 25% 62% 87% 53% 

79% 100% 70% 38% 63% 77% 89% 69% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Older people 

Post evaluation survey n=738 
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Evaluation posters 

Poster 1 Poster 2 Poster 3 

Poster 4 Poster 5 Poster 6 

Older people 

Post evaluation survey n=738 
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Evaluation posters | Recognition 

43% 

39% 

46% 

33% 

38% 

30% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Recognition 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=738 n=62 n=95 n=58 n=75 n=156 n=185 n=107 

43% 3% 32% 19% 15% 29% 92% 42% 

39% - 19% 10% 9% 40% 79% 42% 

46% 3% 55% 10% 15% 44% 79% 50% 

33% 3% 21% 5% 13% 21% 79% 30% 

38% 6% 27% 9% 19% 26% 79% 44% 

30% 8% 19% 5% 8% 13% 84% 15% 

Base= all 

Older people 

Post evaluation survey n=738 
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Evaluation posters | Preference 

11% 

32% 

29% 

8% 

15% 

4% 

Poster 1 - Healthy meal

Poster 2 - Enjoy cooking

Poster 3 - Enjoy eating together

Poster 4 - Enjoy drinking water

Poster 5 - Enjoy colourful fruits
& vegetables

Poster 6 - Enjoy physical
exercise

Preference 
Total Bradford Granollers Roncq Deventer Poznan 

Cluj 

Napoca 

Banská 

Bystrica 

n=616 n=32 n=54 n=40 n=54 n=153 n=185 n=98 

11% 25% 7% 8% 26% 14% 1% 17% 

32% 9% 6% 8% 13% 22% 71% 15% 

29% 41% 61% 60% 26% 28% 11% 33% 

8% 3% 7% 13% 13% 10% 1% 18% 

15% 13% 13% 10% 15% 18% 15% 14% 

4% 9% 6% 3% 7% 7% 1% 2% 

Base= all 

Older people 

Post evaluation survey n=738 
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Evaluation posters | Likeability 

68% 

58% 

55% 

61% 

58% 

70% 

I enjoyed the posters

The posters contain information
that is important to me

I have learned something new
from the posters

The posters make a healthy
lifestyle more appealing

The posters stand out
compared to other posters

The posters were easy to
understand

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=476 n=6* n=60 n=18* n=19* n=114 n=184 n=75 

68% 67% 82% 28% 58% 61% 77% 61% 

58% 33% 63% 24% 26% 58% 76% 29% 

55% 17% 49% 12% 26% 53% 78% 28% 

61% 33% 62% 24% 68% 58% 80% 29% 

58% 50% 63% 22% 47% 45% 81% 32% 

70% 50% 80% 28% 68% 62% 84% 53% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Older people 

Post evaluation survey n=738 
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Evaluation card game 
Older people 

Post evaluation survey n=738 
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Evaluation card game| Recognition 

37% 

63% 

Recognition card game No recognition card game

0% 

31% 
23% 

12% 15% 

98% 

14% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= all 

Older people 

Post evaluation survey n=738 
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Evaluation card game| played  

86% 

14% 

Played the card game Did not play the card game

0% 

43% 42% 

100% 96% 98% 

33% 

Bradford Granollers Roncq Deventer Poznan Cluj Napoca Banská Bystrica

Base= recognisers 

Older people 

Post evaluation survey n=738 
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Evaluation card game| Likeability 

69% 

66% 

68% 

68% 

69% 

71% 

72% 

I enjoyed playing the card game

I have learned something new
from the card game

The card game made a healthy
lifestyle more appealing

The card game stands out
compared to other card games

I will play the card game with
family/friends

The card game was easy to
understand

The card game is a fun way to
learn about healthy eating

Total Bradford Granollers Roncq Deventer Poznan 
Cluj 

Napoca 

Banská 

Bystrica 

n=251 n=0* n=18* n=10* n=6* n=24 n=180 n=13* 

69% - 53% 20% 71% 63% 76% 31% 

66% - 47% 0% 67% 50% 77% 31% 

68% - 47% 10% 67% 63% 78% 15% 

68% - 35% 10% 50% 46% 82% 15% 

69% - 29% 10% 50% 58% 81% 31% 

71% - 56% 10% 80% 63% 79% 46% 

72% - 50% 20% 67% 63% 81% 46% 

TOP 2% 
(agree/strongly agree) 

Base= recognisers 

*low base 

Older people 

Post evaluation survey n=738 
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SUMMARY AND 

KEY INSIGHTS 
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Interpretation results comparison 
The comparison is made between respondents who have filled in the post evaluation and 

who have also participated in a previous survey (n=599). 

 

When interpreting the results please keep the following in mind 

 

 

Significant differences:  

Positive or negative effects are only indicated when the differences between the post 

measurement and a previous survey are significant. 

 

The significant differences were calculated using an unpooled two-proportion z-test*. 

 

 

 

 

 

 
*https://en.wikipedia.org/wiki/Statistical_hypothesis_testing 

 

+ = - 
Positive  

effect 
Stable 

Negative  

effect 

https://en.wikipedia.org/wiki/Statistical_hypothesis_testing
https://en.wikipedia.org/wiki/Statistical_hypothesis_testing
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Comparison 
Post evaluation compared to previous measurements 

+ = - 
Positive  

effect 
Stable 

Negative  

effect 

Behaviour TOP 
Young children Youngsters Pregnant women Older people 

N=115 N=89 N=98 N=297 

Eat fruit daily = = = + 

Eat vegetables daily + = = + 

Drink water more than 3 times a day + = = + 

Exercise active/ moderate - = = = 

Behaviour BOTTOM 
Young children Youngsters Pregnant women Older people 

N=115 N=89 N=98 N=297 

Eat fruit less than 2 times a week  = + 
(decrease of bottom) 

= + 
(decrease of bottom) 

Eat vegetables less than 2 times a 

week  
+ 

(decrease of bottom) 
= = + 

(decrease of bottom) 

Drink water less than once a day  + 
(decrease of bottom) 

= = + 
(decrease of bottom) 

Somewhat / not active -  
(increase of bottom) 

= = = 
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Comparison 
Post evaluation compared to previous measurements 

+ = - 
Positive  

effect 
Stable 

Negative  

effect 

Awareness 
Young children Youngsters Pregnant women Older people 

N=115 N=89 N=98 N=297 

Drinking water makes my child feel healthier = + = + 
Eating fruit and vegetables makes my child feel 

healthier = = + = 
Exercise makes my child feel better = = + = 
Home cooked meals are healthier for my child - - + - 
My child enjoys eating healthily + = + + 

Intentions 
Young children Youngsters Pregnant women 

Older people 

 

N=115 N=89 N=98 N=297 

Drink water = = = + 
Eat fruit = = = + 
Eat vegetables = = = + 
Exercise = = = + 
Share meals  with family or friends = + = + 
Cook fresh meals N/A N/A = + 
Buy fresh food N/A N/A = + 
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Project evaluation 

Project evaluation 

 (base = all) 

Young children Youngsters Pregnant women Older people 

N=391 N=348 N=681 N=738 

Awareness 55% 55% 49% 63% 

Recognition logos 52% 55% 46% 57% 

Attribution European Union 65% 53% 71% 69% 

Project evaluation   

(base = recognisers) 

Young children Youngsters Pregnant women Older people 

N=210 N=174 N=322 N=440 

Like 68% 58% 67% 73% 

Relevant 55% 51% 66% 64% 

Informative 66% 69% 74% 73% 

Made me think 57% 58% 66% 65% 

Positive word of mouth 56% 52% 68% 59% 

          

Noticed via (main channel)  Leaflet, Word of mouth   Leaflet, participation  Leaflet, participation  Leaflet, Word of mouth 

Participation rate 9% 25% 21% 14% 

Interesting activites  

(base = participators) 

Young children Youngsters Pregnant women Older people 

N=20 N=46 N=64 N=52 

Appraisal participators 

Interesting activities 
63% 67% 86% 65% 
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Overall summary – comparison 
 

The ideal lifestyle has not been achieved yet, but unhealthy behaviour is on its way out 

 

Behaviour 
Between the surveys done before and after the activities offered by the pilot project some positive behaviour trends can be 

observed, most evident in older people. More seniors are now eating fruit and vegetables daily and drinking water more than 3 

times a day. For these points the results of the survey are particularly robust. It can be confidently concluded that, younger 

children up to the age of 9 years are now eating vegetables daily and drinking water more than 3 times a day. The behaviour of 

youngsters (10 -15 y.) and pregnant women remained largely unaffected by the project.  

Although the pilot project does not seem to have brought about substantial improvements in the most desirable behaviour such 

as making people eat fruit and vegetables daily, drink more than 3 glasses of water a day and being very physically active, it 

nevertheless succeeded in decreasing the least desirable behaviour: 

• Fewer seniors and children eat fruit or vegetables less than twice a week. The results for eating vegetables are 

particularly strong.  

• Fewer young children and seniors drink water less than once a day. 

Awareness 
Parents of young children are more aware that their children enjoy eating healthily, but less aware that home cooked meals are 

healthier for them. For this group, the results are very robust. Pregnant women are more aware that it is good for their unborn 

child if they enjoy eating balanced, home-cooked meals with fruit and vegetables and are physically active. Robust data also 

support that older respondents enjoy eating healthily but do not connect this to home cooked meals. Older people also believe 

that drinking water will have a positive effect on their health. The youngsters answering the survey after the project value 

drinking water more but are less aware that home cooked meals are important for health. 

Intentions 
Intentions are determined by perceptions. Respondents who already consider their lifestyle as being a healthy one might not 

see the need for increased efforts to change their behaviour. Seniors have the best intentions towards all aspects of healthy 

living and these results are particularly robust and strong. Youngsters intent to share more meals with family or friends.  

 

 



129 

Overall summary – project evaluation 
 

 

Awareness, recognition, attribution 
Overall project awareness and recognition of the logos is high. More than half of the respondents can attribute the project to 

the European Union. The leaflet proved to be the best tool to connect with the target groups of “We Love Eating”. 

 

Project evaluation (recognisers only) 
• Most of all project recognisers considered the project to be informative. Pregnant women and seniors had the highest overall 

appreciation for the project. 

• Project likeability is highest among seniors (73%) followed by parents of young children (68%) and pregnant women (67%), 

youngsters are a little harder to convince (58%). 

• The project is mostly relevant for pregnant women (66%) and seniors (64%), followed by parents of young children (55%) 

and younsters (51%) 

• "We Love Eating" triggered 2 out of 3 pregnant women and seniors to think about their lifestyle.  3 out of 5 parents of young 

children and youngsters were triggered to think about their lifestyle.  

• 2 out of 3 pregnant women have talked about the project with others in a positive way, followed by 59% of seniors, 56% 

parents of young children and 52% of the youngsters.  

 

 

 

 

The awareness of aspects of a healthily lifestyle increased in almost all target groups  

(except for youngsters). 

Although the ideal lifestyle has not been achieved, there is a decrease in unhealthy behaviour.  

“We Love Eating” has had a positive influence. 
 

 

 

 

 


