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WHY? 

• Main ambitions 

• Involve (future) partners 

• Inform beneficiaries 

• Manage expectations 

• Show added value  
EU cooperation 



WHAT? 

• Key messages 

• What ERNs are  

• How ERNs work for HCP 

• How ERNs work for patients 

• Concrete results 



TO WHOM? 

• Priority target audiences: 

• Health care providers and health researchers in 
Europe (non-members ERNs) 

• Patients organisations  

• Media (at EU level and in the Member States)  



WHO? 

• Lead: 

• ERN Members 

• National health authorities 

 

• Support: 

• European Commission – DG SANTE 

• European Commission Representations 



HOW? 

• Commission actions: 

• Press communication (Leuven, Vilnius) 

• Flyer (all languages) 

• Information brochure (EN; more languages soon) 

• Social media campaign (#ernEU) 

• Web section http://ec.europa.eu/health/ern  

• Videos (animation clip; in-depth reportages to 
follow) 

http://ec.europa.eu/health/ern






• ERN launch:  
 127K accounts reached  

• ERN conference:  
 80K accounts reached 

• Promo video (Mar.-Apr.):  
 490K views 



HOW? 

• Communication toolkit for members and 
partners: 

• Press material (incl. Q&A) 

• Logo and visuals 

• Publications 

• Social media, web guidelines and online visuals 

• Videos 

 

http://ec.europa.eu/health/ern/toolkit_en  

http://ec.europa.eu/health/ern/toolkit_en




http://ec.europa.eu/avservices/video/player.cfm?sitelang=en&ref=I134312 

http://ec.europa.eu/avservices/video/player.cfm?sitelang=en&ref=I134312


 

• http://ec.europa.eu/health/ern/toolkit_en 

 

 

• @EU_Health  

• #ernEU 

http://ec.europa.eu/health/ern/toolkit_en
http://ec.europa.eu/health/ern/toolkit_en

