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Eurocare 

The European Alcohol Policy Alliance was 
formed in 1990 with 9 member organisation 

Today: 

• 55 member org 

• 24 countries 

• Secretariat in Brussels  
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Labelling review of practices 

Does NOT cause cancer and 60 
other diseases 

Is NOT addictive 

Is NOT third leading risk factor 
for chronic disease 

PROVIDES information to 

consumers  

DOES cause cancer and 60 
other diseases 
 
IS addictive 
 
IS third leading risk factor 
for chronic disease 

DOES NOT provide any 

information 



4. 

Health and Safety warning messages worldwide 

Around 20 countries (mandatory) 
 

North America: United States, Mexico 
 
South& Central America: Argentina, Brazil, Colombia, Costa Rica, 
Ecuador, El Salvador, Guatemala, Honduras 
 
Asia: Taiwan, Thailand, South Korea 
 
Europe: France, Germany, Russia, United Kingdom, Slovenia, Bulgaria 
 
Africa: South Africa 
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United States 
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Thailand 
 

• No less than 30% of the total 
surface area of the package 
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Health campaigners proposals in Australia 
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French pictogram – since October 2007 

     All alcoholic packages require 
either:   pictogram or: 

”Consumption of alcoholic 
beverages during pregnancy even 
in small amounts can seriously 
damage the child’s health” 
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Voluntary scheme-  the UK example 

•Campden Chorleywood Food 
Research  Association (2008) report  
 
•85% of alcoholic drinks are not 
labelled 
 
•When labelled – less than 3% used 
recommended text  
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Alcohol industry actions  
 

Denmark (1995): 

• Alcohol content in units (revised 2009) 

The Netherlands (2004): 

• Responsible drinking message (website) 

Germany (2006): 

• Age limits: “Beer? Sorry, at 16 years.“ 

• Drinking and Driving (campaigns) 

• Responsible drinking message: “Enjoy 

beer consciously“ 

Lithuania (2010): 

• Age limits 
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Alcohol industry actions  
 

SABMiller (2011) 

 

 

 

 

 

 

 

Anheuser -Busch InBev (2012) 
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Way forward on labelling 

•All alcoholic beverages should be required to state: 

•Ingredients 

•Substances with allergenic effect 

•Relevant nutrition information like  Energy value 
(kcal) 

•Alcoholic strength (total grams) 

•Health and safety warnings 
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Health warnings on alcohol beverages should 

•Be placed in a standard location on the container 

•Be parallel of the base of the container 

•Be clearly separate form other information of the label i.e. be 
placed in boxes with thick red borders 

•Size should be determined by a minimum percentage of the 
size of the container 
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•Be written in capital letters and bold type 

•Appear on contrasting background (red bold type on white) 

•Be rotating and with sufficient vividness and strength to 
attract consumers 

•Use message/images that are informational in style and 
taken from other ongoing education campaigns 

•Be in official language of the country 

•Be determined by European Institutions/ Agency or 
Ministries of Health (public body, not private) 

Health warnings on alcohol beverages should  
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Eurobarometer 2010: 
•There is strong public support 79% for health warnings on the known 
risks (pregnancy and drink driving) 
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Thank you for your attention 

Mariann Skar 
Secretary General 
  
17, Rue Archimède  
1000 Brussels, Belgium 
 
Tel+32 (0)2 732 67 82 
GSM+32(0)474 830 041                 
www.eurocare.org 
 

http://www.eurocare.org/

