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Awareness raising

Mobilising the medical community

Informing on the launch

Supporting the roll-out

Promoting the first deliverables

Preparatory phase

ERN Communication



Information toolkit (2017-2018)



Information toolkit (2017-2018)



Information toolkit (2017-2018)



Media / social media communication







Impact
• ERN launch: 
 127K accounts reached

• Promo animation video (Mar.-Apr. 2017): 
 490K views

• Promo reportages (Aug. 2017):
•  ES: 257K views
•  NL: 143K views
•  IT: 166K views
•  FR: 165K views
• Rare Disease Day 2018 (Feb.-Mar. 2018)
•  1 027K views



Impact

 Over 100K page visits
on the ERN web section 
on www.europa.eu
(Jan. 2017 – Nov. 2018)



What’s next?





Lessons learnt and way ahead

• Importance of concrete, visual and local
communication

• Involvement of partners and multipliers: ERN 
members, national health authorities, expert centres, 
patient and professional associations, hospital 
managers

• Need for clear information towards patients and 
healthcare sector



• http://ec.europa.eu/health/ern/toolkit_en

• @EU_Health
• #ernEU

http://ec.europa.eu/health/ern/toolkit_en
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